


Heal the Bay is dedicated to making Southern 
California coastal waters and watersheds, 
including Santa Monica Bay, safe healthy, and 
clean.

Education, Community Action, 
Research, & Advocacy



AOP & Heal the Bay

 Started in 2003
 15th year of partnership
 150,000+ anglers 

reached
 Team size: 4-6 angler 

outreach team 
members

 Current outreach on 8 
piers



AOP Objectives
 The program's primary 

aim continues to be the 
education of pier and 
shoreline anglers on the 
risks of consuming DDT 
and PCBs-contaminated 
white croaker.

 Secondary goals are to 
educate anglers on 
other locally caught fish 
with regards to catch 
limits and consumption 
guidelines concerning 
DDT, PCBs, and mercury. 



Program 
Overview

 Outreach on 8 piers: 
Santa Monica, Venice, 
Hermosa, Redondo, 
Pier J, Rainbow Harbor, 
Belmont & Seal Beach
 Educational Outreach
 Each pier visited by 

Angler Outreach Team 
3x/week 



Angler Outreach Team

Current Team:
 Izchel Pulido – Spanish

 Oscar Torres – Spanish 

 Benmin Sun – Chinese

 Tom Colbert – English



Educational 
Materials

 Focus on fish consumption 
related issues 

 Relevant fishing regulations



Pier Tally Sheet

 Surveys include anglers 
receiving outreach 
(new/repeat, 
awareness source, 
language spoken)

 Surveys conducted in 
the daytime 3 
days/week

 9,336 total anglers 
interviewed across 8 
piers from April 2017-
December 2017



Database Numbers
April 2017 – December 2017

 Represents:

 April 2017- December 2017

 Preliminary Analysis 

 Does not include Cabrillo Pier 
data



Participant Breakdown

 New: 4,919 (53%)
 Repeat: 4,417 (47%)

 Total: 9,336



Reporting Period: April 2017 – December 2017
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Evening Outreach

 New: 778 (76%)
 Repeat: 239 (24%)

 Total: 1,017

Reporting Period: August 2017 – October 2017
Venice and Redondo Beach Pier

Participant Breakdown



Reporting Period: August 2017 – October 2017
Venice and Redondo Beach Pier

Outreach 
activity 4 days 
per month 
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Angler Outreach Workers
in Action





 Total signs 36
Santa Monica Pier ….5 
Venice Pier …………..6
Hermosa Pier ………...5
Redondo Pier ………..6
Pier J …………………..4
Rainbow Harbor …….3
Belmont  Pier ………...5
Seal Beach Pier ……..2

Pier Sign Tracking



Santa Monica Pier



Venice Pier



Hermosa Beach Pier



Redondo Beach Pier



Pier J



Rainbow Harbor Pier



Belmont Pier



Seal Beach Pier



Questions?

FRANKIE ORRALA: FORRALA@HEALTHEBAY.ORG


